
An important change is coming to the 
Ohio Tobacco Quit Line. Beginning      
July 1, 2011, the quit line will serve only        
uninsured, Medicaid recipients and  
pregnant women callers free of charge.  
These changes to the quit line will allow 
the Ohio Department of Health to       
continue to provide evidence-based   
tobacco cessation assistance to Ohioans 
who might not otherwise receive the  
tobacco cessation services.   

The Tobacco Use Prevention and        
Cessation Program has been working  
with the Cessation Benefits Team for the 
past year on an effort to ask both       
employers and health plans to support 
the cost of tobacco cessation services 
provided to their employees and      
beneficiaries. Health plans and           
employers who chose to continue using 
the Ohio Tobacco Quit Line may do so by 
signing partnership agreements with the 
quit line, under the Ohio Tobacco       
Collaborative. 

Ohio Tobacco Collaborative, a                 
public-private partnership, was created in 
an effort to sustain cessation services. The 
Collaborative provides commercial carriers, 
employers and third party administrators 
with access to tobacco cessation services 
and the Ohio Tobacco Quit Line at a       
reduced rate. The Collaborative was      
created as a way to help health plans and 
employers move toward compliance with 
the federal Affordable Care Act mandates 
to provide cessation services in a           
cost-effective manner. We ask all Ohioans 
to urge their health plans and employers to 
join the Tobacco Collaborative to maintain 
access to Quit Line services for as many 
Ohioans as possible.   
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Since its inception in 2005, the 
Ohio Tobacco Quit Line has been 
funded through the Master       
Settlement Agreement, however; 
those funds are no longer       
available. Current funding levels 
and general services will conclude 
July 1, 2011. In an effort to be as 
prudent as possible with the     
federal funds available for the quit 
line, beginning July 1, individuals 
with health insurance who contact 
the Ohio Tobacco Quit Line will be 
directed to their health plans or 
employers for cessation services if 
their plan or employer hasn’t 
joined the collaborative. 

 
 
 
 
 
 
 
 

Worried about a zombie attack? The CDC wants to help you get prepared. Check out the things you need to know to  
prepare for the Zombie Apocalypse http://emergency.cdc.gov/socialmedia/zombies_blog.asp 
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The 2010 Behavioral Risk Factor Surveillance System (BRFSS) data are now available. The following 
are selected data slides taken from the Healthy Ohio Web site and depict tobacco use rates among 
adults in Ohio. For the full Power Point presentation go to www.healthyohioprogram.org. 

Following established trends, the 

prevalence of current cigarette 

smoking for adults in Ohio is still 

above the U.S. median. Ohio now 

ranks 6th highest in adult smoking 

prevalence, behind: 

1. West Virginia  26.8% 

2. Kentucky  24.8% 

3. Oklahoma   23.7% 

4. Arkansas    22.9% 

5. Mississippi  22.9% 

 

Figure 6: Estimated Prevalence of 
Current Smokers by Age Group, 20101

1 Source:  2010 Behavioral Risk Factor Surveillance System, Chronic Disease and Behavioral Epidemiology, 
CPSI, Ohio Department of Health, 2011.

Traditionally, the 18-24 year old 
demographic maintains the 
highest smoking rate, and there 
is generally a downward trend 
line from that point. This chart 
shows an apparent decline in 
the 35-44 year old age group 
that merits further analysis.   
 
Future analysis will look at the  
cigarette use rates in the 35-44 
age category over the past     
several years to determine if 
this is a real decline and        
possible reasons for the decline.   
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This graph illustrates the breakdown 
of smoking prevalence by household 
income level. Unfortunately, those 
who can least afford to use tobacco 
are those with the highest use rates.   

Nearly 43 percent of people with the 
lowest household incomes are     
current smokers.   

For the first time ever, the Adult     
Tobacco Survey questionnaire      
included questions about hookahs,  
e-cigarettes, and “other tobacco 
products” such as sticks, strips, 
orbs, lozenges and sheets. Almost 6    
percent of adults have ever used      
hookah, 2 percent have used an      
e-cigarette and almost 1 percent 
used one of the “other tobacco   
products”.  Snus/Taboka use        
appears high at 8.4 percent.  Further 
analysis on the trends of Snus/
Taboka use needs to be done.   

Figure 10: Estimated Prevalence of Current 
Smokers by Income Level, 2010

1

1 Source:  2010 Behavioral Risk Factor Surveillance System, Chronic Disease and Behavioral 
Epidemiology, CPHSI, Ohio Department of Health, 2011.

Further analyses are being completed now.  If you have any questions, 
please contact Brandi Bennett, epidemiologist, at 614-466-7774 or at 
Brandi.bennett@odh.ohio.gov.   
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T E X T I N G  A N D  S M O K I N G  C E S S A T I O N :  A  P R O M I S I N G  T E C H N O L O G Y  

“Congratulations, you have been tobacco-free for 24 hours!  Your heart rate has almost reached normal           

and you’ve decreased your risk for having a heart attack. What an accomplishment!”   

This is the type of cell phone text message that a person might receive if they were a participant in a smoking 

cessation text messaging program, which is part of the rapidly emerging and promising field of mobile health.   

The recent Pew Internet and American Life Project revealed that 85 percent of Americans own cell phones.  For 

African-American and English speaking Hispanic adults, the percentage increases to 87 percent. This means   

mobile texting could be an essential tool in reaching minority communities with tobacco prevention and cessation 

messages. 

Current pilot tests are being monitored to discover the effectiveness of using cell phones to help individuals kick 

the habit. An expanding number of health departments and related agencies are experimenting with this        

technology as a tool to help smokers quit. 

Cell phone texting has emerged rapidly in other areas of public health, as well. There are smartphone               

applications to remind users to take medications, exercise regularly, eat healthy, monitor blood glucose levels 

and even encourage testing for HIV.  As the commercial goes, there’s an app for that!  

Cell phone technology is attractive. It is simple to use, available almost everywhere and let’s face it, a lot of fun. 

Here are but a few examples of how some health departments and agencies are utilizing mobile texting for   

smoking cessation: 

 The Rhode Island Department of Health’s tobacco control program has begun helping residents quit 

smoking by directing them to QuitNowRI.com, a tobacco prevention information Web site with a link to 

the state’s tobacco cessation hotline.  Additional unique features include codes which are displayed on 

advertisements on city buses and bus stop shelters. When scanned with a smartphone, the codes link 

the phone directly to the Quit Now RI Web site. There is even a downloadable ringtone of a person       

coughing and hacking violently. This texting campaign costs $18,000 and began in March 2011 and will 

continue through February 2012. 
 

 Residents of Mohave County, Arizona have the ability to enroll in a program called Stop Smoking over   

Mobile Phone (STOMP). STOMP is a smoking cessation text messaging service which sends cessation 

information and engages participants to plan and navigate through the cessation process. 
 

 The National Healthy Mothers Healthy Babies Coalition created Text4Baby, a service which provides 

weekly smoking cessation messages to women during pregnancy and the first year of their baby’s life. 

While using texting as a means to assist with smoking cessation is still in its infancy, both state agencies and  

researchers alike are taking a serious look to determine if cell phone technology will truly help motivate           

individuals to quit and, ultimately, revolutionize smoking cessation and chronic disease prevention. One thing is 

certain, today’s consumers are connected and tuned-in to their mobile devices like never before. That makes the 

prospect of using this technology a promising opportunity to help people quit smoking. 

S T O R Y  C O N T R I B U T I O N  B Y  E R I C  G R E E N E ,  S O C I A L  M A R K E T I N G  C O N S U L T A N T  I N  
T H E  C E N T E R  F O R  H E A L T H  P R O M O T I O N - O F F I C E  O F  H E A L T H Y  O H I O .  



When I was growing up, I      

remember visiting my father at 

his office where an ashtray was 

a permanent fixture on his 

desk.  I remember my       

grandmother in the hospital 

going outside to smoke after a 

surgery.   I remember being 

greeted by a hostess at a    

restaurant with the question 

“would you like the smoking or 

non-smoking section”.  Today, 

if I were to see an employee 

smoking at an office desk or 

asked if I wanted a smoking 

section at a restaurant, I would 

be caught off guard. These are 

just a few examples that    

demonstrate just how far we 

have come in Ohio.                

Persistence, dedication and 

education have brought about 

these life saving changes. 

Unfortunately, where I live, in 

Muskingum County, there is 

still a lot of work to be      

accomplished. The adult 

smoking rate in Muskingum 

County is 29.8 percent where 

the smoking rate for Ohioans 

is 23.6 percent.             

Twenty-seven percent of 

Muskingum County mothers 

reported smoking during 

pregnancy1. 

The time is now for my    
community to take steps in 
the right direction.  Current 
efforts, led by the           
Muskingum County         
Community Impact Team 
(CIT) focus on disparities 
common in Muskingum 
County in the realm of      
income, education and 
health care. One such       
intervention utilized by CIT is 
the Tobacco-free Corridor 
project which is actively   
working to change the      
environment to support 100 
percent tobacco-free policy 

adoption. The inaugural effort 
centers on a government 
building which houses four 
separate agencies. Support 
was solicited from each 
agency and cessation services 
and the Ohio Tobacco Quit 
Line information was          
promoted to employees.  The 
proposal is to be presented to 
the County Commissioners by 
the end of June and once  
approved at that level; the 
implementation plan will be 
put into motion. The timeline 
of the implementation plan 
concludes with policy adoption 
by January 2012.  

Hopefully, a year from now, 
our local newspaper’s      
headline will read: Adoption of 
the Downtown Tobacco-free    
Corridor: SUCCESS!  Then 
years from now our             
community will look back and 
remember when someone 
said that will never change 
and I will smile because it did. 

 

 

Each summer, the truth® tour van gases up and travels to sporting events and music festivals across the 

USA while passing out swag and informing visitors about the practices of Big Tobacco.  

What is truth®? truth® is the only national youth tobacco use prevention program not directed by a      

tobacco company.  The truth® campaign is a part of the American Legacy Foundation which was           

established with master settlement funds in 1998. The American Legacy Foundation works to prevent tobacco use         

initiation and to promote cessation. The truth® campaign is specifically focused on the 12-17 age range, when the vast 

majority of individuals begin the smoking habit. The campaign targets youth that are most susceptible to initiation by    

empowering them with information in a cutting-edge fashion.   

This summer the Vans Warped Tour 11 will be making two stops in Ohio, at the Blossom Music Center in Cleveland on July 

20th and at Riverbend Music Center in Cincinnati on August 2nd . Interested? Go to:  http://www.thetruth.com/ 

      

 
G R A N T E E  S P O T L I G H T :  Z A N E S V I L L E - M O N T G O M E R Y  C O U N T Y  

H E A L T H  D E P A R T M E N T  

W I L L  Y O U  B E  A T  T H E  W A R P E D  T O U R  ‘ 1 1 ?  

A special thank 
you to Kate 
Paul, health 
educator at the 
Zanesville-
Muskingum 
County Health 
Department, for 
this article.  We 
look forward to 
reading about 
your future 
successes in the 
Zanesville Times 
Recorder. 
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1Healthy Ohio Community Profiles, Muskingum County 2008. Retrieved 5/25/11: http://www.healthyohioprogram.org/comprofiles/muskingum.pdf 
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ButtOut Ohio has been honored with a 2010 Cleveland Rocks Award and a 2011 Central 
Ohio Public Relations Society of America Award for excellence in community service.     
ButtOut Ohio has also been nominated for a 2011 Association of State & Territorial Health 
Officials (ASTHO) Vision Award.  
 
ButtOut Ohio is a pioneering initiative by the State of Ohio to reach the lesbian, gay, bisexual and  transgendered 
(LGBT) youth and young adult communities with tobacco prevention and cessation  programs with focused, culturally 
relevant messages about  tobacco avoidance and cessation. ButtOut Ohio uses an innovative approach to reach   
self-identified LGBT youth and young adults with targeted engagement through established organizations and peer 
groups.  It is the first anti-tobacco campaign established by the Ohio Department of Health to reach this priority   
population.  
  
ButtOut Ohio is visionary in its approach and unique in its success in reaching a demographic that has largely been 
ignored by the public health community and yet, on average, uses tobacco at twice the rate of their heterosexual 
counterparts.  
 
To learn more about ButtOut Ohio go to http://www.buttoutohio.org  or Like ButtOut Ohio on Facebook.  

 T O B A C C O  P R E V E N T I O N  C O N N E C T I O N         S U M M E R  2 0 1 1  

Have you joined the fun?  It’s not to late to follow the Office of Healthy Ohio on Facebook. Get daily updates and         

information about all of the programs housed under the Office of Healthy Ohio umbrella. Log on to 

www.facebook.com/healthyohio today and “like” our page today!   

 

UPCOMING EVENTS 
 
The Healthcare Professional Training Center at the Breathing 
Association is sponsoring a one week Tobacco Treatment     
Specialist training course September 12-16, 2011. For more 
information and to register visit:                                            
http://www.breathingassociation.org/general/healthcare.asp 
 
The Tobacco Free Ohio Alliance quarterly meeting is scheduled 
for July 12, 2011 from 10:00 a.m. to 12:00 p.m. at the State of 
Ohio Library. All are welcome. For more information contact: 
tobaccoprevention@odh.ohio.gov . 
 
Grantee and Dear Me collaborative monthly conference call 
June 28, 2011. For more information or to get involved contact 
Angela Abenaim at Angela.abenaim@odh.ohio.gov 
 
 

The Ohio Department of Health, Tobacco Use Prevention and Cessation Program is supported by Cooperative Agreement number 
5U58DP001983-03 from the Centers for Disease Control and Prevention. The contents of the newsletter are solely the responsibility of the 
authors and do not necessarily represent the official views of the Centers for Disease Control and Prevention.  
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Do conference calls like Becoming a Player in Tobacco Pricing and Strategies for Smoke Free Air Policy         
Implementation sound interesting? If so, check out the Tobacco Control Network Web site where you can find 
these resources and a lot more. http://www.ttac.org/tcn/materials/ 


