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38.5%
of Ohioans

without
a high school

degree
smoke

Only 50%
of Ohioans
have parks

or playgrounds
in their

neighborhoods

25%
of rural Ohioans
live more than

10 miles from a 
store selling fresh

fruits and
vegetables

Counseling
& Education

Clinical
Interventions

Long-Lasting
Protective Interventions

Changing
the Context

Socioeconomic
Factors

There is a $6
return for every

$1 spent on
prevention

in Ohio 

200,000
Ohioans with

improved
nutrition255,000 

Ohioans with 
increased access to 

physical activity 51,000
Ohioans with

cleaner air

132
Newspaper Articles

1,304
Trainings Held

3,535
Ohioans Trained 153

Other Media Involvement

90
Radio/TV  Broadcasts

New Farmers Markets
4

New Trails
5Tobacco Free Campuses

18

Walking Groups
32

New Community Gardens
29

CHC focuses 
on interventions that 
change the environment 
to make healthy options 
the default choice, 
regardless of income, 
education, or other 
societal
factors.
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www.healthy.ohio.gov/chc
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2 in 3 adults 
are overweight

 or obese

1 in 3 kids
 are overweight

 or obese

1 in 3 kids born 
after 2000 will develop

diabetes in their lifetime

Diabetes:

1,599,061

Coronary Heart Disease:

3,399,949

Hypertension:

3,087,351

new cases of: 

75% of the
nation’s 

healthcare 
spending is

Ohio’s health is ranked 40th in the nation...

...but by focusing on prevention...

...and making the healthy choice the easy choice...

...CHC is putting Ohio’s health 1st!

Parks and 
playgrounds

Shared use Farmer’s markets

Corner stores

Community
Gardens

Healthy
Vending

Breastfeeding

Housing

Schools

Parks

Multi-use
trails

Bike friendly

Ohioans impacted

money leveraged
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825,333

$1,819,130


